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1) McKinsey, “Big data : The next frontier for innovation, competition, and productivity(2011)”
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3) Forbes, “Analysis shows jump in marketing analytics jobs (2013.08)”
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4) The CMO Survey, “Highlights and Insights”(2014.2)

5) HBR, “Use ‘both brainmarketing to balance creativity and analytics”(2014.3), McKinsey Quarterly,
“The dawn of marketing’s new golden age”(2015.2)

6) YL MSA(Master of Science in Analytics), MSDS(Master of Science in Data Science), MSBA(Master
of Science in Business Analytics)® 25 HE 9] ol Ipoju) 2210l k¢ I = Z4)
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12) Datalnformed, “Universities expanding Big Data Analytics courses with IBM aid(2013.8)



